Election Checklist
Summary: We collated a few best practices that TTV companies have adapted over the years
to communicate with employees in the final weeks before Election Day.
Approach: How can employers motivate employees to vote? Consider a series of internal
emails to:
1. Make sure employees are registered to vote
2. Encourage them to learn what’s on their ballot and determine when, where and how
they will vote
3. Remind employees of your company’s Time to Vote policy
Messaging: The email should come from the CEO, founder/owner or someone else who can
inspire colleagues.
We also suggest that a communication to managers go out (either before or after), asking
them to reiterate the leader’s communication to employees in team meetings, one-on-ones,
breakroom signage, Slack messages, etc. This reinforces your company’s support and
commitment to civic engagement and voting.
Email cadence
• ASAP
o Employees should check their voter registration status now and see if they can
vote by mail or vote early in their state. View relevant deadlines HERE. Note
that life factors such as moving, changing your name or changing political
party affiliation can affect voter registration status. Checking your voter
registration status is especially important if you recently registered to vote
through a government website or through a nonprofit — you need to make
sure the registration was accepted. It’s better to be safe than sorry.
• Mid-October: Email managers, department heads, etc. to remind them of your time
off to vote policy and remind them to connect with their employees now so they can
schedule appropriately, if applicable.
• Week of Oct. 19 (Vote Early Day is Oct. 24)
o Employees can learn about the candidates and ballot measures on their ballot
and find their polling location HERE. Vote Early Day is Oct. 24.
• Week of Oct. 26: Remind employees of your time to vote policy and ask them to
contact their manager if they have any questions.

•

Nov 2: Encourage folks to look up their polling location. Research shows that the
highest conversion rates for folks who didn't vote early come from messages sent the
day (or two) before the election.

For companies that want to create their own internal website, we have some options to
share with you:
• Countable, creator of maketimetovote.org., been working with a number of social
impact / CSR teams on both their internal employee and customer-facing voting
initiatives. This Starbucks Employee Impact Hub is a nice example of that. If you’re
interested, please reach out to Ed Manning at ed@countable.com.
• Similarly, Patagonia partnered with Ballot Ready to create a branded make-a-plan to
vote tool. If you’re interested in creating your own tool for your customers or
employees, please contact Alex Niemczewski at alex@ballotready.org.
• There are also other nonprofits that member companies work with, like Rock the Vote,
who can create simple, branded pages for your company.
If you wish to offer nonpartisan volunteer opportunities to your employees, here are
some suggestions from Civic Alliance:

